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Keyword list-building and 'query design' skills

WHEN WORDS ARE KEYWORDS
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• Success (buzz of brand)

• Circulation or resonance of a claim

• ‘Program’ vs. ‘antiprogram’ (Akrich/Latour) vs. 'efforts at neutrality'

Approaches to studying queries

ANALYTICAL STRATEGIES TO 
MAKE USE OF QUERY DESIGN



Actors and their terminology: Keywords as positioning efforts

Note program, anti-program as well as efforts at neutrality 

(Cf. Akrich & Latour, 1992) 

When words become keywords and “issue language”

WORDS/KEYWORDS



Source: Five of  top ten search results from http://images.google.com.

“Apartheid Wall” and “Security Fence”: Image Search Results, Google images, July 2005

Security FenceApartheid Wall

“Image Clash”
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Term usage by official state delegates at the U.N. Security Council meeting, 14 October 2003.

Source: United Nations Security Council, Transcript: 
http://www.un.org/News/Press/docs/2003/sc7895.doc.htm

Visualization from Réseau-Lu by Aguidel.com
Design by Marieke van Dijk, Anderemedia.nl
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Manner of speaking

Co-occurrence analysis of keywords and sources.

Coming to Terms. A conflict analysis of  the usage, 

in official and unofficial sources, of  ‘security fence,’ 

‘apartheid wall,’and other terms for the structure 

between Israel and the Palestinian Territories.20032003
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Term usage by official state delegates at the U.N. Security Council meeting, 21 July 2005.

Source: United Nations Security Council, transcript of meeting: 
http://www.un.org/News/Press/docs/2003/sc7895.doc.htm

Visualization from Réseau-Lu by Aguidel.com
Design by Marieke van Dijk, Anderemedia.nl

Legend

Official state delegates
Manner of speaking

Co-occurrence analysis of keywords and sources.

Coming to Terms. A conflict analysis of  the usage, 

in official and unofficial sources, of  ‘security fence,’ 

‘apartheid wall,’and other terms for the structure 

between Israel and the Palestinian Territories.20052005
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• Monsanto "roundup ready" solution

• Monsanto "roundup ready" frankenfood

Use “” for exact matches 

Query design example 

QUERY DESIGN FOR STUDYING
PROGRAM / ANTI-PROGRAM I

• Monsanto "roundup ready" seed





• Grupos de Extrema derecha en Espana

• Plataforma Catalunya and Espana 2000

• Query: ["Espana 2000 Plataforma Catalunya"] yields third group

Approaches to studying queries

QUERY DESIGN - 
ASSOCIATIVE QUERY-
SNOWBALLING TECHNIQUE

• Query: ["Espana 2000" "Plataforma Catalunya" 
"Democracia Nacional"]

download instructions: http://bit.ly/associativequery



1. “Google street view” privacy

2. “Google street view” privacy site:google.* (Google's view)

 3. “Google street view” privacy -site:google.* (non-Google view)

How is the issue of “google street view” and privacy is being treated when google-
related sites are excluded from the search?

QUERY DESIGN - EXCLUSION 



Method
Step 1. Query the term "rights" in national terminology per 
different Google country (e.g. google.de, google.co.uk)

Step 2. Fetch the top 10 unique rights types.

Step 3. Visualize top 10 issues per country and mark unique 
issues.

https://wiki.digitalmethods.net/Dmi/NationalityofIssues

Can the search engine be repurposed to show which rights are specific per country?

QUERY DESIGN - AMBIGUOUS QUERY

NATIONALITY OF ISSUES: RIGHTS TYPES

https://wiki.digitalmethods.net/Dmi/NationalityofIssues
https://wiki.digitalmethods.net/Dmi/NationalityofIssues




Saving results for verification and retrieval 
• “Save page as” in the browser, name files and folder

consistently
• Collect rights types in a spreadsheet (incl. translation)
• Merge results and collect saved files in one place

SEARCH/RESEARCH

Research protocol 











Lippmannian Device to Gephi
http://tools.digitalmethods.net/beta/lippmannianDeviceToGephi/

“The photoshop for network graphs”

GEPHI.ORG

https://tools.digitalmethods.net/beta/lippmannianDeviceToGephi/
https://tools.digitalmethods.net/beta/lippmannianDeviceToGephi/
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• Query google for site:facebook.com and issue e.g., Rwandan 
diaspora

• Query Facebook graph search for Rwanda diaspora, using 
Netvizz, https://apps.facebook.com/netvizz/

Approaches to building list of Facebook pages/groups

QUERY DESIGN - FACEBOOK
PAGES / GROUPS





• Two-step query design for creating a tweet collection
1) Identify issue-related hashtags / kw (ask expert; close reading)
2) Query Twitter streaming API over short period of time
3) Perform co-hashtag analysis, finding most significant hashtags
4) Use most significant hashtags and begin tweet collection proper

Approaches to building list of Twitter hashtags

QUERY DESIGN - TWITTER 
HASHTAGS / KEYWORDS





Google Settings

• For the “universal Google” Go to http://google.com/ncr

• Log out of  your Gmail account
• Google Preferences:

Set interface and search language
SafeSearch: Off
Google Instant: Off
Nr of  Results: 100 per page

USING GOOGLE FOR SOCIAL RESEARCH

Research protocol for using Google

http://Google.com/ncr
http://Google.com/ncr
http://google.com/intl/en/
http://google.com/intl/en/


• Identify and retain specific “issue language” per actor
• Collection of terms is inclusive, so as to include all

actors’ issue language
• Design queries so as to study resonance of each actors' terms
• Differentiate between program, anti-program, and other efforts
• Consider actors’ terminological innovation (re-positioning), and

watch over time actors adopting or distancing from new programs

Guidelines for keyword list building and querying demarcated source sets  

SUMMARY: ISSUE LANGUAGE QUERY DESIGN



http://tools.digitalmethods.net 
http://digitalmethods.net 

Tools and references

http://tools.digitalmethods.net
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